Ryder

Ryder has added several new styles to its functional Adrenaline Col-
lection. All of the new models are crafted with light and rigid TR90 Du-
raflex frames, optically correct and shatterproof polycarbonate lenses
and 100 percent UVA, UVB and UVC protection. Other highlights of
the line include hydrophilic temple tips and adjustable nose pads, flex
ible wire-core temple tips, polarized lenses and interchangeable lenses
on some maodels. All lenses are adaptable to most prescriptions. Pic-
tured here is the new Endorphin, with a suggested retail of $39.99 and
$69.99 for the polarized version. Ryder also has added eight new styles
to its Chill Collection. 307-734-7575 or www.rydereyewear.com

Samsonite QutLab

The new Sloth Upright Armalith is an extremely robust hybrid bag
that combines the strength of a hard bottom shell with a lightweight,
functional, yet superresistant
soft top made entirely from the
Armalith fabric, the first time this
material has been used in a bag,
making it the ultimate piece of
luggage to bring along on the
most extreme of expeditions.
Armalith is a new-generation of
hard wearing textile which com-
bines high-tech fiber and cotton.
It is tougher than leather yet has
the appearance, suppleness
and permeability of denim. Usu-
ally used in military, space or off-
shore industries, thanks to the
34 percent content of high-tech
fiber, this new single layered ma-
terial resists scuffing and heat
from friction. Its breaking limit is
more than 10 tons. Often used in motor bike clothing, Armalith is light,
breathable, absorbent, washable, but above all, abrasion, snag and
tear resistant. The new Sloth Upright also comes with sturdy all-terrain
wheels. www.samsoniteoutlab.corn

Saniik
New for 2009 is the Dawn Patrol (MSRP $70), a warm, Shear
ling-lined base camp "sandal” with waterproof canvas uppers and
lug outsole; the Tokyo (MSRP $84), with an all-suede upper
in a new pattern and a rubber lug outsole; and the
Pick Pocket (IMSRP $60, pictured here), featur
ing coated cotton uppers, jeans-like stitch
details and a secret stash pocket for
identification or a key. All the new
sandals feature the simplicity
™ of Sanik’s traderark Bare-
foot Un-technology, www.
sanuk.com
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Scarpa

The Apex is the most versatile shoe in Scarpa's new Alpine
Cross line, a major new category initia-
tive for 2009 consisting of five new
trail platforms with a total pg
of 18 shoes in men’s and
women's fits, Built on a
trail-running platform,
the Apex is beefed up
where it counts for
fast-and-light  hiking,
carrying a pack and ad-
ditional foot protection.
A dual-density EVA midsole, Scarpa's
Crossbow heel stabilizing system and aTPU plate
under the forefoot provide lightweight support and protection under
foot. The uppers feature a snug heel pocket, secure midfoot and a
roomy toe box, with a combination of synthetic leather for durability
and ventilating mesh, ArmorCap TPU molded toe cap add trail protec-
tion. Scarpa's Trail-Speed Sole strikes the right balance between grip
and weight, with 4 mm lugs critically placed for both propulsion anc
braking. Both the Apex (MSRP $95) and Apex GTX ($120) are avail-
able in men's and women's specific lasts. www.scarpa.net

Seattle Sports

Seattle Sports will be high-
lighting its new ActiveTrax
Audio, a superpackable,
self-powered iPod/mp3
speaker and  AM/FM/
\Weatherband radio. Du-
al-mode charging means
the ActiveTrax Audio can be
charged through dynamao crank-
ing or solar charging. Just turn the
crank, plug an mp3 palyer into
the side jack, and enjoy the mini
boom-box. A side USB port pro-
vides back-up charging to iPods
or other USB-compatible devices.
206-782-0773 x15 or www.seattlesportsco.com

Sherpani
Sherpani will launch a new ¥
luggage collection for 2008- |
2009, designed with consider | i‘
ation for the unique needs
of women travelers as well
as a desire to create a col-
lection that is stylish
and  environmen- A
tally friendly. The
line is built with
recycled alumi- &
num, urethane
wheels and
internal and ex-
ternal organiza-
tional pockets.

The luggage is



